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EXPORT BRAND OF THE YEAR 

This award is given to the most promising export brand of the year. Entries should be submitted by Sri Lankan brands who are engaged in export marketing. This would showcase Sri Lankan brands that have shown excellence and great success in international markets. Ownership may have changed (eg: Volvo is now owned by a Chinese Company but is considered a Swedish Brand) or Headquarters may have been relocated. (eg: IKEA though currently headquartered in the Netherlands will still be considered a Swedish brand). Same principle will apply here.

	•A.1: Name and Address of Company:

•A.2: Year of  Establishment of Company:

•A.3: Size of Company:

   (Please mark your selection with a “X” within brackets)

( )XS - Annual turnover Less than Rs.100 mill

( )S - Annual Rs.101 mill - Rs.500 mill

( ) M - Annual Rs.500 mill – Rs.2 bill 

( ) L - Annual turnover Rs.2 bill – Rs.5 bill 

( ) XL - Annual turnover more than Rs.5 bill


	
	•B.1: Name of Brand:
•B.2:Year of launch of the brand into the Sri Lankan market

•B.3: Entry Category 

    (specify from Main Awards or Special Awards Category)* :

•B.4: Origin of Brand : 1 – Sri Lanka 2 – International 

 •B.4: Size of Brand :

( Please mark  your selection with a “X” within brackets)

( ) XXS - Annual turnover Less than Rs.50 mill

( ) XS  - Annual turnover Rs.51 mill – Rs.100 mill

( ) S  - Annual turnover Rs.101 mill – Rs.250 mill 

( ) M  - Annual turnover Rs.251 mill – Rs.500 mill

( ) L  - Annual turnover Rs.5001 – Rs.1 bill

( ) XL - Annual turnover Rs.1 bill – Rs.5 bill

( ) XXL - Annual turnover more than Rs.5 bill


         Brand Process (40%) Supplementary Category Specific questions

	1. Illustrate your global presence and funnel down to the focus markets in which you have you have conducted brand building activities and would like to show case in this submission. 
(Please use only space given in the box) Font size not below 10.



	2.  For each of these focus market indicates the Category, Segment or Channel; opportunities you leveraged or challenges you overcame.
(Please use only space given in the box) Font size not below 10.



	3.  Please illustrate your findings based on the consumer understating (including insights) of your target market/s, the competitive positioning of your brand/s. (Please use only space given in the box) Font size not below 10.



	4. Please illustrate how you adopted your central brand theme in a relevant manner in these markets and how they were executed across numerous communication mediums. 
(Please use only space given in the box) Font size not below 10.



Brand Performance (40%)
It’s MANDATORY to include the below tables in the 2nd round presentation.
	5.1 Volumes
	2020/2021 or 2020
	2021/2022 or 2021
	2022/2023 or 2022

	5.1.1
	Volume in MT/KG/Units/Transactions/Customers or
	 
	 
	 

	
	Volume as an Index 2020/2021 or 2020 = 100
	 100
	 
	 

	5.1. 2
	Market (Volume) Share % or
	 
	 
	 

	
	Market (Volume) Share as an index 2020/2021 or 2020 = 100
	 100
	 
	 

	Indicate Market Share Source, ie: Independent Research/Industry publication/Import-Export Statistics or Internal estimate (Delete accordingly)

	
	

	 
	 
	 
	 
	 
	

	5.2 Value (Only USD for Exports)
	2020/2021 or 2020
	2021/2022 or 2021
	2022/2023 or 2022
	

	5.2.1
	Value in USD (mandatory for export brands) or
	 
	 
	 
	

	
	Value as an Index 2020/2021 or 2020 = 100
	 100
	 
	 
	

	5.2.2
	Market (Value) Share % or
	 
	 
	 
	

	
	Market (Value) Share as an index 2020/2021 or 2020 = 100
	 100
	 
	 
	

	Indicate Market Share Source, ie: Independent Research/Industry publication/Import-Export Statistics or Internal estimate (Delete accordingly)
	

	
	

	
	
	
	
	
	

	5.3 Brand Profitability
	2020/2021 or 2020
	2021/2022 or 2021
	2022/2023 or 2022
	

	5.1.1
	Gross profit/margin in USD (Absolute terms) or
	 
	 
	 
	

	
	GP as an Index 2020/2021 or 2020 = 100
	 100
	 
	 
	

	5.1.2
	Gross profit/margin % or
	 
	 
	 
	

	
	GP as an Index ie :  2020/2021 or 2020 = 100
	 100
	 
	 
	

	Export Brands Need to indicate Value in USD
	

	
	
	
	
	
	

	5.4. New Markets Penetrates in the Last 03 Years
	2020/2021 or 2020
	2021/2022 or 2021
	2022/2023 or 2022
	

	5.4.1
	Number of new markets penetrated in the year 
	 
	 
	 
	

	5.4.2
	Cumulative new markets (from 2020/2021 or 2020=100)
	100 
	 
	 
	

	5.4.3
	Revenue from Cumulative new markets
	 
	 
	 
	


	Applicant’s Declaration

I, the undersigned ………………………………..……………………………………………………………………… (Full name of applicant) do hereby declare and affirm that all information herein provided by me is true and correct.

	Name of Applicant:

Designation of Applicant:

Contact Number:
E-mail:

Signature of applicant:                                                                                                           Date:

Company name & address

V.A.T Reg. No:

	Name of CEO of Company:

Signature of CEO:                                                                                                                Date:

Contact Details:                                                                                                                    Rubber Stamp:

Telephone:                                                            Fax:                                                         E-mail:

	Auditor’s Verification

	We hereby certify that all information herein furnished in items …………………………………….. (Indicate information sectionnumbers) in the entry form in respect of …………………………….. Is true and correct to the best our knowledge and belief, as per the records maintained by the enterprise and made available for scrutiny.

	Name of Auditor

Signature::                                                                                                                             Rubber stamp:

Contact details:

Address:

Telephone:                                                             Fax:                               

	Independent Research Verification  

	We hereby certify that all information herein furnished in items …………………………… (Indicate information section numbers) ………………………. in the entry formin the respect of ………………………….. is true and correct as per the research findings of studies conducted by this agency and fulfill the criteria for research findings that can be submitted for this entry.

	Name of Agency

Signature::                                                                                                                              Rubber stamp:

Contact Details:

Address:

Telephone:                                                            Fax:                                                          E-mail:


       Note: If more than one auditor’s and/or research agency information is used please use copies of this page for each one of those institutions.



-END-

Insert Brand Logo Here





 





Award Category- Export Brand of the Year





INSTRUCTIONS TO PARTICIPANTS





Please stick to the format when responding to the questions in the entry form and ensure that you strictly adhere to the provided space allocation. (Within the box) 





Please ensure to use a font size above 10 when completing your entries. 





Please attach visuals and supporting documentation separately. 





Please ensure to include all internal company information to showcase achievements and all research information should be verified by auditors and the research agency on the last page of your entry. In addition, verification seals should be placed on the document on which data is provided. 





The complete application should not exceed 5 pages. (Excluding attachments)





All data contained in the application must reflect a single period, either the calendar year (Jan to Dec 2022) or the financial year (1st April 2022 to 31st March 2023), shorter periods will not be accepted.





External data such as market share, equity scores must include competitor data for comparison.





All data submitted in the application must relate to the brand under which the application is made. 


            Example: 


If the brand the submission is made on behalf is “Prius” (SUB BRAND) all data and activities included in the application must relate to “Prius” (SUB BRAND) specifically and not any activities, results or data related to Toyota (CORPORATE OR MAIN BRAND). 


If the application is made for “Toyota” (CORPORATE OR MAIN BRAND), all data and activities included in the application must relate to “Toyota” (CORPORATE OR MAIN BRAND) specifically and not any activities, results or data related to their sub-brands such as Prius or Corolla.











