
Diploma in Strategic Brand Management



In a world driven by brands, your journey to 
success starts here. 
From the coffee you sip to the clothes you 
wear; brands shape our lives and experiences.  
But beyond the products and services, they 
represent a powerful promise, an emotional 
connection.   
SLIM, the National Body for Marketing, proudly 
presents the Diploma in Strategic Brand 
Management (DSBM), a 1 Year program 
that will empower you to master the art and 
science of brand building.   

Overview 

The DSBM at SLIM is the ONLY and MOST practical, performance - oriented program in Sri Lanka.

Program 

Becoming a brand 
architect:  Gain a 

deep understanding 
of branding theory 
and practice, from 

functional to  
strategic levels.

Launch a real brand:  
Experience the thrill 

of creating and 
managing your own 
brand with our “Real 
Life Brand Launch” 

project.

Mastering the 
brand building 

process: Develop 
the skills to build, 

measure, and 
manage brand 

equity, ensuring 
lasting success.

Gaining industry 
recognition:  Become 

eligible to join the 
prestigious SLIM 

annual graduation 
ceremony and gain 

access to  
exciting career
opportunities.

Connecting with 
industry leaders:  

Learn from a panel 
of expert lecturers 

and industry leaders 
through interactive 

guest sessions.

Accelerating your 
career:  Direct 

exemptions 
to Level 6 of CIM 

(UK) and 3 subjects 
released in SLIM 

PGDIP. 

This is not
just a diploma,

it’s your
gateway to: 



Structure 

Evaluation Structure

Program 
The Diploma in Strategic Brand 
Management is a 1 Year part-time 
program which gives students an 
integrated learning experience through 
the brand launch. DSBM will prepare 
students to face any challenges in 
today’s competitive world.

Examination 1 (Stage I - Modules I & II )
Examination 2 (Stage II - 3rd, 4th & 5th Modules)

Integrated Learning Experience (Students’ brand launch)

Total

100 Marks 

100 Marks 

50%

50%

100%



Programme
Content of

Module 01

Introduction to Marketing
Introduction to Marketing

Segmentation / Targeting / Positioning

Marketing Mix

Marketing Research and Research Brief

Understanding the Consumer

Introduction to Brand Plan Structure and Elements

Personal Branding

Module 2

Brand Planning
Introduction to Branding

Creating a Brand

Brand Equity

Brand Positioning

Branding and Marketing Programs

Branding and Marcom

Integrated Media Planning

Brand Strategy

Creative and Media Brief

Brand Finance, Basic Finance (P & L etc.)

Trade and Category Management

Sales Forecasting / Market Share Monitoring

Managing Brand Architecture

Personality Attributes of a Brand and Brand Imaging



Programme
Content of

Module 03

Building Brands in Digital World 
Digital Branding Fundamentals

Branding on Social Media

Digital Advertising and Paid Media

Brand Reputation Management Online

Analytics and Metrics for Digital Brand Performance

Emerging Digital Technologies and Branding (Additional)

Module 04

Strategic Implications in Brand
Strategic Implications of Branding

Brand and Business Models

Brand Diversity

Managing Retail Brands

The New Brand Management

Brand Identity and Positioning

Growing the Brand

Module 05
Managing Brands Over Time

Role of a Brand Manager

Project Management Essentials for Brand Managers

Exploring Modern Branding Strategies
(From Purpose-Led to Innovation-Led Approaches)

Sustaining a Brand Long Term

Brand Overtime

Multibrand Portfolios

Handling Name Changes and Brand Transfer 

Brand Turnaround

Brands in a Borderless World



Students’
brand adventures



SLIM Home
Address
No. 94, 

Ananda Rajakaruna Mw,  
Colombo 10.

Hotline
0112 675 000

Email
customercare@slim.lk

The Sri Lanka Institute of Marketing (SLIM) is the apex 
body for Sri Lankan Marketers, which was founded 
in 1970 and subsequently incorporated by an act of 
Parliament in 1980, recognized as the National Body 
for Marketing in Sri Lanka. SLIM is a ‘not-for-profit’ 
organization mandated to uplift the Marketing 
profession in Sri Lanka.


